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Advertising 
Reservation Contract

NATIONAL COUNCIL OF TEACHERS OF ENGLISH

Advertiser ______________________________________________________________
Contact Person/Ad Agency ________________________________________________

Address ________________________________________________________________
City _______________________State ____________ Zip ___________
Phone _____________________________ Fax ________________________________
E-mail__________________________________________________________________
Web Address ___________________________________________________________

Publication _____________________________________________________________
Issue Date(s) ____________________________________________________________
Ad Size ______________________ B/W ______________ 4-Color __________
Cost _________________________ Premium Position Requested (20% additional charge)

Frequency rate    1x _____   3x _____  4x _____  6x _____   
(All accounts are payable 30 days NET.)

Purchase Order Number __________________________________________________

Special Instructions
_______________________________________________________________________
_______________________________________________________________________
_______________________________________________________________________
_______________________________________________________________________
_______________________________________________________________________

_______________________________________________________________________

Authorized Signature
I have read and agree to the terms and conditions stated within the NCTE Advertising Policies.

Trim size: 6” x 9”
Two-page spreads (full-page spreads only) 
receive a 5% discount.
Please see production requirements
on pages 19–20.

Rates are effective:
July 2008–June 2009

Deadlines
Reservations: 
Two months prior to publication, e.g., September reservation due July 1.

Copy: 
Tenth day of the second month prior to publication, 
e.g., September copy due July 10.

Cancellations:
Space reservations should be canceled no later than the first day of the month 
preceding publication. After that date, a cancellation charge may be invoked.

Highest Rated Topics of InterestScholastic Interests

3%  Elementary
5%  Middle
14%  Secondary
78%  College

Premium Positions
Premium positions are available for a 20% 
additional charge. Please call early for 
rates and availability.

Teaching English in the Two-Year College 
is the only nationally distributed journal 
written exclusively for two-year college 
English faculty. 

TETYC is the publication of the Two-Year 
College Association. Its subscribers are 
full- and part-time faculty at two-year 
colleges and professors of freshman and 
sophomore composition courses at four-
year colleges and universities.  

Circulation
4,000; published quarterly–September, December, March, and May

Editor
Jeff Sommers, Miami University, Middletown, Ohio

Ongoing Feature
• “Reviews” in each issue covers timely publications on subjects 

of concern to the faculty in the two-year college.

Advertising 
Units and Rates

Cover 4
Two-Color
Ad size: 5” x 75⁄8”
1X 4X        
$770  $670
       
Covers 2 & 3                                                                                               
Black-and-White 
Ad size: 5” x 75⁄8”
1X              4X            
$750         $650
        
Interior Pages
Black-and-White Only
Full-page
Ad size: 5” x 75⁄8”
1X  4X        
$625 $525
 
Half-page, horizontal 
Ad size: 5” x 33⁄4”
1X  4X
$500 $400

Teaching English in 
the Two-Year College

CONTACT:  
Phone: 800-369-6283 
Fax: 217-278-3762 

E-mail: mediasales@ncte.org
www.ncte.org/about/partner

Teaching English in the 
Two-Year College
Subscriber Profiles

Please return this completed order form to:

National Council of Teachers of English
Media Sales • 1111 W. Kenyon Road • Urbana, IL  61801-1096 • FAX: 217-278-3762
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Advertising Policy and 
Production Requirements

NCTE Advertising Policy

1. Instructions regarding contracts, insertion orders, and 
cancellations must be made in writing.

2. All copy, including all elements, is subject to the publisher’s 
approval. The publisher reserves the right to refuse any 
advertisement at any time that does not meet NCTE standards.

3. Frequency rates are based upon a supplied written contract 
for multiple insertions during a single publishing year. To 
qualify for multiple-insertion discounts, all insertions during 
the publication year must appear on one contract. Advertisers 
billed at contract rate who fail to fulfill such contract will 
be billed at the rate corresponding to the actual number of 
insertions.

4. When space is contracted and no copy instructions are 
received by closing date, copy in a previous issue will be 
repeated.  

5. Any advertising copy that might be mistaken as an article, 
commentary, or other non-advertising material must be clearly 
marked “advertisement.”

6. Advertisers will be invoiced for advertising space and related 
charges during the month of issuance. Accounts are payable 
30 days net. Ads will not be run for advertisers with accounts 
over 90 days delinquent.

7. Advertisers and advertising agencies assume liability for all 
content (text, representation, and illustrations) of advertising 
and for any claims against the publisher arising from such 
advertising.

8. The publisher will not be held responsible for reproduction 
quality if ad material fails to conform to the publisher’s 
mechanical requirements, or if ad material is not received by 
the copy-due date.

9. The publisher’s liability for any error will not exceed the cost 
of the space.

10. Advertisers and their agencies have dual liability to NCTE 
in the event of nonpayment for advertising space. That is, the 
agency is responsible for the client, and vice versa.

Publication 
Advertising 
Requirements

• NCTE is not responsible for any 
errors made to materials which 
do not fall within the production 
requirements. 

• Press-ready PDF files
 are required.

•  300 dpi is required for all images.

•  Be sure to include and update 
all imported graphics and fonts 
within the final document.

•  A customer-approved laser 
output is required. If supplying 
color lasers, note that press inks 
will not match. All proofs must 
be at 100%.

•  Color files must be in 
 CMYK format.

• Be sure to follow the required 
size specifications indicated on 
the following page (page 20).

•  Some bleeds are possible.
 Call for details.

Send-press ready PDF files clearly 
marked with the name of the 
publication, issue date, name of 
advertiser, as well as any other 
identifiers that pertain to Carrie 
Stewart, NCTE Advertising, 
cstewart@ncte.org.

Questions or concerns regarding 
advertising may be directed to 

Carrie Stewart, 
NCTE Media Associate, 1111 W. 
Kenyon Road, Urbana, Illinois 
61801-1096; phone: 800-369-6283, 
ext. 3663; fax: 217-278-3762; 
e-mail: cstewart@ncte.org.

Trim size: 6” x 9”
Two-page spreads (full-page spreads only) 
receive a 5% discount.
Please see production requirements
on pages 19–20.

Rates are effective:
July 2008–June 2009

Deadlines
Reservations: 
Two months prior to publication, e.g., August reservation due June 1.
Copy: 
Tenth day of the second month prior to publication, e.g., August copy due June 10.
Cancellations:
Space reservations should be canceled no later than the first day of the month 
preceding publication. After that date, a cancellation charge may be invoked.

Premium Positions
Premium positions are available for a 20% additional charge. 
Please call early for rates and availability.
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Highest Rated Topics of InterestScholastic Interests

14% Elementary
18% Middle
32% Secondary
36% College

Teacher-researchers and university-level 
researchers who subscribe to Research 
in the Teaching of English use online 
databases and reference materials 
to explore the relationships between 
language teaching and learning at all 
levels, preschool through adult.

Research in the 
Teaching of English

Circulation
4,200; published quarterly–August, November, February, and May

New Editors
Mark Dressman, Sarah McCarthey, and Paul Prior all of the University 
of Illinois, Urbana-Champaign, Illinois

Advertising 
Units and Rates

Cover 4
Two-Color
Ad size: 5” x 75⁄8”
1X               4X            
$620          $560
       
Covers 2 & 3                                                                                               
Black-and-White Only 
Ad size: 5” x 75⁄8”
1X               4X            
$600          $540
        
Interior Pages
Black-and-White Only
Full-page
Ad size: 5” x 75⁄8”
1X             4X            
$500         $450
 
Half-page, horizontal 
Ad size: 5” x 33⁄4”
1X             4X
$375         $325

CONTACT:  
Phone: 800-369-6283 
Fax: 217-278-3762 

E-mail: mediasales@ncte.org
www.ncte.org/about/partner

Research in the Teaching
of English
Subscriber Profiles
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